
Customer Case Study

Pinsight Media Accelerates 
Mobile Targeting Insights 
with Datameer
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With access to over 80 terabytes of unaided (raw) data elements each day, Pinsight 
links together the daily journey of consumers as it is revealed through micro-
moments. The result is a best-in-class audience segmentation model that uncovers 
the real who, the undeniable why and the actual where of today’s mobile users. This 
helps brands connect with their best customers in ways that matter when it matters 
most: the point of intent. 

Pinsight Media is a premium source for actionable 
insights gleaned from network-level mobile data. 
Pinsight gets behind the locked screen to analyze 
the unique stories of who today’s mobile users truly 
are, revealing the distinct patterns in life stages, 
mindsets and intentions. From uncovering a brand’s 
best audience and developing custom audiences 
to engaging consumers on device, Pinsight makes 
implementing insights simple.
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Business Challenges

Blending art and science, Pinsight bridges the gap 
between raw data and actionable insights, providing the 
interpretative analysis that drives business decisions 
and fuels market growth. 

In order to deliver more value to its clients and remain the premier provider of 
mobile insights, Pinsight faces unique business challenges, including the need to:

•	 Continuously	innovate	its	analytics	and	proprietary	algorithms	to	find	new	
insights that drive meaningful audience connections and business growth,

•	 Ensure	the	data	is	fresh	so	that	it	reflects	the	true	interests	and	mindsets	of	
today’s mobile users, helping its clients connect with audiences in the most 
relevant ways,

•	 Create	a	precise,	fluid	measurement	to	understand	the	actual	path	of	travel	of	a	
brand’s best customer, as well as provide a clear depiction of how that person 
thinks and acts. 

“Access to data is not 
the issue; rather, it’s the 
application of the data 
that matters. Businesses 
have the opportunity 
to unlock actual value 
(revenue) from ground-
truth insights derived from 
premium data sources, 
such as network-level 
mobile data.”

Robert Burcham, CTO, Pinsight Media
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Analytic and Data Challenges

Pinsight is fueled by data and driven by insights. As 
such,	its	primary	challenge	is	in	the	efficient
automation of turning raw mobile data signals into an 
interpretation-ready form for its Subject Matter Experts 
(SMEs), key business units, and ultimately, its clients.

Drilling	down	to	the	next	level,	this	translates	into	five	key	challenges:

•	Data volume & diversity — Pinsight generates over 80 TB of network-level 
mobile data daily from over 30 unique sources across 65 million devices.

•	Speed & agility	—	Clients	rely	on	fresh	insights	that	reflect	the	fluid	nature	
of today’s consumers, requiring Pinsight to have an agile data curation 
environment.

•	Governance & Security — Working in a heavy-regulated industry, Pinsight has 
the opportunity to maintain its position as a leader in privacy as it continues to 
employ to the Gold Standard in privacy that puts transparency and consumer 
choice and control at the forefront. 

•	Extensibility	—	Pinsight	has	a	number	of	existing	external	workflows	with	
clients	that	require	the	integration	of	new	data	flows.

•	Ecosystem integration — Data comes from a variety of dispersed network 
sources and, once curated, requires delivery to downstream discovery tools 
and data warehouses

“Datameer is one of the 
primary conduits for 
curation of data. When you 
have massive amounts of 
data like us, and when that 
data fuels a business like 
ours, you have to lean on 
a partner like Datameer 
— it’s hard to paddle your 
own canoe in the ocean.”

Robert Burcham, CTO, Pinsight Media
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The Datameer Solution

At Pinsight, Datameer delivers an automated, scalable, 
and cohesive way to democratize and organize the 
vast amount of data in the company’s data lake. 
Datameer delivers curated data in support of all 
Pinsight’s lines of business and helps the company 
evolve its products and business strategy.

Within Pinsight’s solution stack, Datameer performs “Coarse Analytics” – the 
broader,	first-level	data	organization	and	analysis	to	shape,	slice	and	aggregate	
data.  This makes Datameer key to the organization, providing a repeatable level 
of analytical capability to a broad, cross-section of business at scale. Datameer 
enables key SMEs to interpret the data and build actionable insights, delivering 
results	to	downstream	platforms	such	as	Tableau	and	Snowflake.

The Datameer solution implemented at Pinsight helps the company answer its 
critical data and analytic challenges:

•	 Ingesting over 80 terabytes of data daily, Pinsight has a massive data lake. 
Datameer is instrumental in processing the location signals from within the 
network-level mobile data along with CRM data.

•	 Intelligent optimization with Smart Execution takes all the guesswork out of 
job execution, providing ideal performance that lets Pinsight work smarter and 
faster and run multiple, large jobs at once.

•	Advanced governance features are key to Pinsight’s gold standard in privacy 
and a secure cluster, ensuring the results have the utmost quality and are policy 
compliant.

•	 The	platform	is	integrated	with	external	workflows	and	systems	to	produce	and	
deliver post-processed data products to customers using Datameer’s unique 
extensibility and plug-in SDK.

•	 Resulting	curated	data	is	integrated	with	analyst-ready	tools	for	final	
consumption	in	tools	such	as	Tableau	and	Snowflake	for	easy	consumption	by	
analysts and clients.

 
The result is a normalized data set that is policy and governance compliant, ready for 
intelligent mining and shovel-ready for the most innovative of business strategies.

“With quality and 
consistency at its core, 
Datameer	offers	a	unified	
platform that makes it 
easy to ingest, anonymize, 
sort and deliver complex 
data sets at a pace that 
reflects	today’s	fast-paced	
business environment. It 
lets us focus on deriving 
value from the data, which 
powers our data-fueled, 
insights-driven mindset 
and fuels growth for our 
customers.”

Robert Burcham, CTO, Pinsight Media



Datameer C A SE S T U DY

PAG E 6

PI N SI G H T M ED I A ACCEL ER AT E S M O B I L E TA RG E T I N G 

I N SI G H T S W I T H DATA M EER

Pinsight Media‘s Results

Datameer enables Pinsight with both rapid prototyping 
and conversion at scale, enabling the company to 
sustain	a	workflow	that	meets	the	pace	at	which	
today’s businesses operate and that matches the 
fluidity	of	today’s	consumers.

Each day, over 80TB of network-level mobile data from over 30 unique sources 
across 65 million devices is ingested and processed. Datameer digests, processes 
and curates this into to consumable datasets that enable Pinsight’s business.

Through Datameer, Pinsight can create and curate data, distill and sort information, 
and elevate strategic knowledge from its massive data lake. The platform provides 
significant	value	to	many	of	the	company’s	products,	helping	clients	understand	
new markets, inform real estate and portfolio decisions, and reach their customers 
in meaningful ways. 

The resulting data is used by internal SMEs and business owners to help clients 
better understand their customers and their markets, shaping overall business, 
sales and marketing and growth strategies. The data is also used by SMEs to 
deliver Pinsight Personas, audience segments built from network-level mobile data 
that are available on some of the foremost ad buying platforms.

Improvements at a Glance

High Volume Data Curation

Results: 80TB of network-level mobile data 
from over 30 unique sources across 65 million 
devices processed daily.

Benefits: Continuous transformation of 
complex, voluminous network data for clients.

 
Agile Results

Results: Ability to rapidly curate data and 
perform “coarse analytics” to drive new 
insights.

Benefits: Drives new insight products helping 
clients understand new markets and reach 
their customers in meaningful ways.

Seamless Integration

Results: Easy integration with Tableau, 
Snowflake	and	external	workflows	within	the	
Pinsight architecture.

Benefits: Faster delivery of critical data and 
key insights to analysts and clients.


